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2020 was a challeng�ng year for all of us. Health
and econom�c cr�s�s related to Cov�d-19
pandem�c revealed �nequal�t�es and
env�ronmental destruct�on caused by human
act�v�t�es more than ever. It was a call to reset our
relat�onsh�ps w�th the nature and soc�et�es,
espec�ally for the fash�on �ndustry. Dur�ng th�s
per�od, we aga�n real�zed that our da�ly dec�s�ons
have huge �mpacts on our planet, commun�ty,
assoc�ates and customers. In order to s�mply get
through th�s challeng�ng t�me, we focused on
our susta�nab�l�ty efforts, wh�ch has been the
most �mportant top�c for us s�nce day one.

The �ndustry needs a systemat�c change rather
than m�nor �mprovements to bu�ld a better
future, and the pandem�c has just accelerated
the need for th�s transformat�on. In Or�mpex, we
take our respons�b�l�ty to be a part of th�s
fundamental sh�ft; focus�ng on cl�mate,
b�od�vers�ty and soc�ety �n our operat�ons.

Be�ng aware of the fact that cl�mate cr�s�s and
water scarc�ty are two of the top global r�sks and
cotton product�on has a major �mpact on these
�ssues; 100% of our cotton usage �n 2020 was
cert�f�ed organ�c cotton as �n prev�ous years.
Moreover, we are proud to share that 96% of our
f�bers used dur�ng th�s year was organ�c, recycled
and/or susta�nably sourced.

One of the most �mportant projects we
completed was the �nstallat�on of solar panels on
the roof of our factory. We started to produce
60% of our operat�onal electr�c�ty and a�m to
sw�tch completely to clean energy �n two years.

On our susta�nab�l�ty journey, we have cont�nued
to learn more and educate ourselves through our
part�c�pat�on �n forward-th�nk�ng organ�zat�ons.
We have been one of the f�rst suppl�ers who have
part�c�pated Text�le Exchange’s Mater�al Change
Index (MCI) and 2025 Susta�nable Cotton
Challenge, a�m�ng to contr�bute SDGs and
trans�t�on to a c�rcular economy.  

MESSAGE FROM 
OUR CEO 
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The �ndustry needs
a systemat�c

change rather
than m�nor

�mprovements to
bu�ld a better

future.

"

We have been �nvolved �n UN Global Compact at
Part�c�pant Level, proudly supported 10
Pr�nc�ples and began to report on all our
act�v�t�es accord�ngly. Be�ng a part of an �ndustry
rel�es heav�ly on female workers, we s�gned the
UN Women´s Empowerment Pr�nc�ples and
reaff�rm our comm�tment to support equal
r�ghts �n our bus�ness.

Dur�ng Cov�d-19 pandem�c, our top pr�or�ty was
to protect the health of our team. We suspended
our act�v�t�es from Apr�l to June, wh�le
cont�nu�ng to pay the salar�es and no employees
were d�sm�ssed dur�ng that per�od. We followed
all Cov�d-19 prevent�on pract�ces recommended
by local author�t�es and global �nst�tut�ons to
ensure safer, health�er and more product�ve
workplace for our employees.

W�th th�s report, we would l�ke to share w�th you
the progress we have made �n our susta�nab�l�ty
journey. We look forward to cont�nu�ng to be a
manufactur�ng partner for our customers for
bu�ld�ng more transparent and susta�nable
supply cha�ns.  

O R I M P E X  S U S T A I N A B I L I T Y  R E P O R T  2 0 2 0

Al� Polat
CEO of Or�mpex
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50,000 un�ts 
monthly capac�ty

100% cert�f�ed 
organ�c cotton

%62 women employees
%45 women execut�ves

Supporter of 
17 SDGs

ABOUT ORIMPEX
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We are a des�gn-to-del�very Dutch-Turk�sh garment suppl�er, prov�d�ng a w�de range of
organ�c and eth�cal products. S�nce 2007, we are comm�tted to help fash�on brands create
transparent and susta�nable supply cha�ns to max�m�ze the�r pos�t�ve soc�al and env�ronmental
�mpacts. We serve at Germany, Belg�um, Netherlands, Un�ted K�ngdom, Ireland and
Sw�tzerland markets.

Our product�on fac�l�ty, w�th a monthly capac�ty of 50,000 un�ts, �s located �n Izm�r, �n the
m�ddle of the Aegean Reg�on, known for �ts long, soft, strong and organ�c cotton f�bers.
Cutt�ng, sew�ng, qual�ty control and pack�ng processes are carr�ed out by our qual�f�ed team �n-
house. As a part of our open-door pol�cy, you can come and v�s�t our product�on fac�l�ty any
t�me to meet the Or�mpex team!

O R I M P E X  S U S T A I N A B I L I T Y  R E P O R T  2 0 2 0
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VALUES

MISSION

We are comm�tted to operat�ng a respons�ble
bus�ness;

          to restore b�od�vers�ty through susta�nable
          mater�als and pract�ces, 

          to erad�cate poverty and �nequal�ty by ensur�ng
          l�v�ng wage and respectful work�ng cond�t�ons. 

VISION
To become a lead�ng text�le manufacturer �n mak�ng
pos�t�ve �mpact for cl�mate, so�l health, water,
b�od�vers�ty and soc�ety.

Susta�nab�l�ty

We own our respons�b�l�t�es towards the planet
and soc�ety we l�ve �n, that’s why we put the
susta�nab�l�ty at the core of our bus�ness. We
are fully comm�tted to 17 SDGs and we have
pr�or�t�zed 5 of them �nl�ne w�th our v�s�on: 1-No
Poverty, 5-Gender Equal�ty, 8-Decent Work and
Econom�c Growth,12-Respons�ble Consumpt�on
and Product�on, 13-Cl�mate Act�ons. 

We place heavy emphas�s on understand�ng our
customers’ needs and del�ver�ng mean�ngful
exper�ences to bu�ld last�ng relat�onsh�ps w�th
them. We support our customers by prov�d�ng
h�gh qual�ty, eth�cally produced, eco-fr�endly
products; h�gh standards �n customer serv�ce
and on-t�me del�very.

We bel�eve that our da�ly dec�s�ons have �mpacts
on our assoc�ates, customers and commun�ty, so
we seek to treat them w�th the respect they
deserve. As a garment manufacturer, on the
most labor-�ntens�ve part of the supply cha�n; we
ensure fa�r pay, safe work�ng cond�t�ons, soc�al
protect�on and gender equal�ty �n the
workplace.

We are transparent �n our relat�onsh�ps and
enable all our stakeholders to see and
understand how we operate �n an honest way
v�a th�rd party aud�ts, cert�f�cates and our open-
door pol�cy.

Customer
Centr�c�ty

People-or�ented
Culture

Transparency &
Accountab�l�ty
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CERTIFICATES & LABELS

GLOBAL ORGANIC TEXTILE STANDARD (GOTS)
Cert�f�cate Number: CU810635GOTS-2020-00011003 by Control Un�on

GOTS def�nes h�gh-level env�ronmental cr�ter�a along the ent�re organ�c text�les
supply cha�n and requ�res compl�ance w�th soc�al cr�ter�a. 

ORGANIC CONTENT STANDARD (OCS)
Cert�f�cate Number: CU810635OCS-2020-00003244 by Control Un�on
OCS allows for transparent, cons�stent and comprehens�ve �ndependent
evaluat�on and ver�f�cat�on of organ�c mater�al content cla�ms on products. 

RECYCLED CLAIM STANDARD (RCS)
Cert�f�cate Number: CU810635RCS-2020-00011001 by Control Un�on

RCS �s an �nternat�onal, voluntary standard to track recycled raw mater�als
through the supply cha�n and ver�f�es the presence and amount of recycled
mater�al �n a f�nal product. 

GLOBAL RECYCLED STANDARD (GRS)
Cert�f�cate Number: CU810635-GRS-2020-00011000 by Control Un�on
GRS checks the use of recycled �ngred�ents �n text�le products and def�nes
the requ�rements for good work�ng cond�t�ons and to m�n�m�ze harmful
env�ronmental and chem�cal effects.

LENZING SUSTAINABLE FIBERS
Cellulose as a raw mater�al and Lenz�ng spec�al product�on technolog�es
compr�se the bas�s for a susta�nable model of the c�rcular economy.
100% of the human-made cellulos�c f�bers we used �n 2020 from Lenz�ng. The
Lenz�ng f�bers that we used are ECOVERO™, TENCEL™, MICROMODAL™,
REFIBRA™

EQUALITY FOR WOMEN AT WORK
Aud�t number: AU138270
Susta�nab�l�ty Academy w�th cooperat�on w�th Intertek, �s cert�fy�ng
compan�es and �nst�tut�ons who are prov�d�ng equal r�ghts and opportun�t�es
to women at work. 
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S�nce 2020, Or�mpex has been
comm�tted to the UN Global
Compact corporate respons�b�l�ty
�n�t�at�ve and �ts pr�nc�ples �n the
areas of human r�ghts, labour, the
env�ronment and ant�-corrupt�on

O R I M P E X  S U S T A I N A B I L I T Y  R E P O R T  2 0 2 0

MEMBERSHIPS
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HUMAN RIGHTS
1.    Bus�nesses should support and respect the
protect�on of �nternat�onally procla�med human
r�ghts; and

2.    make sure that they are not compl�c�t �n human
r�ghts abuses.

LABOUR
3.    Bus�nesses should uphold the freedom of
assoc�at�on and the effect�ve recogn�t�on of the
r�ght to collect�ve barga�n�ng;

4.    the el�m�nat�on of all forms of forced and
compulsory labour;

5.    the effect�ve abol�t�on of ch�ld labour; and

ENVIRONMENT
7.    Bus�nesses should support a precaut�onary
approach to env�ronmental challenges;

8.    undertake �n�t�at�ves to promote greater
env�ronmental respons�b�l�ty; and

9.    encourage the development and d�ffus�on of
env�ronmentally fr�endly technolog�es.

10.    Bus�nesses should work aga�nst corrupt�on �n
all �ts forms, �nclud�ng extort�on and br�bery.

ANTI-CORRUPTION

We are comm�tted to and proudly support the
ten pr�nc�ples of UN Global Compact.

We are aware that we need a collect�ve act�on for a better future. Our susta�nab�l�ty
strategy �s �nl�ne w�th UN Global Compact ten pr�nc�ples and a�m�ng to contr�bute
Susta�nable Development Goals (SDGs) for trans�t�on to a c�rcular economy. 

SUSTAINABILITY
STRATEGY

Ma�n Focus

Contr�but�on
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6.    the el�m�nat�on of d�scr�m�nat�on �n respect
of employment and occupat�on.

1 0

https://www.unglobalcompact.org/what-is-gc/mission/principles/principle-7
https://www.unglobalcompact.org/what-is-gc/mission/principles/principle-8
https://www.unglobalcompact.org/what-is-gc/mission/principles/principle-10
https://www.unglobalcompact.org/what-is-gc/mission/principles/principle-10
https://www.unglobalcompact.org/what-is-gc/mission/principles/principle-10
https://www.unglobalcompact.org/what-is-gc/mission/principles/principle-10
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PEOPLE

-Equal�ty for Women at Work Cert�f�cate (5.1, 8.5 )

-62% women employees, 45% women execut�ves 
(5.1, 5.5.2)

-Matern�ty leave benef�ts and pa�d breastfeed�ng
breaks (5.1 )

-Soc�al secur�ty, free transportat�on, lunch for all
workers (1.3, 1.4, 8.3.1)

-Food & f�nanc�al a�d to workers dur�ng Ramadan
(1.4)

-Occupat�onal and  Health & Safety tra�n�ngs 
(4.3, 4.4, 8.6, 8.8.)

-Fa�rwear Foundat�on yearly aud�ts (8.5)

-Sem�nars and workshops about susta�nab�l�ty �n
fash�on �ndustry (4.7, 12.8) 

-Internsh�p programs at tech-h�gh school and
un�vers�ty levels that g�ve students earl�er access to
the corporate env�ronment. (4.3, 4.4, 8.6)

-Open door pol�cy to ensure transparency and
encourage the employees to share the�r problems,
suggest�ons, concerns and to ask quest�ons. (8.8) 

Women
Executives
at Orimpex 45%

ACTIONS

CONTRIBUTION

2030 TARGETS 

-L�v�ng wage for all workers through the supply
cha�n 

-50% female execut�ve

-100% of the workers tra�ned �n susta�nab�l�ty

MAIN FOCUS 

1 2
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The future of fash�on rel�es on the people who make
our clothes. M�ll�ons of garment workers around the
world face poverty and human r�ghts v�olat�ons every
day. We want to be a part of an �ndustry that
prov�des fa�r pay, safe work�ng cond�t�ons, soc�al
protect�on and gender equal�ty. As a garment
manufacturer, on the most labor-�ntens�ve part of
the supply cha�n, we take our respons�b�l�ty to
ach�eve th�s goal.

We successfully pass the yearly aud�ts of Fa�r Wear
Foundat�on, wh�ch �s an �nternat�onal ver�f�cat�on
�n�t�at�ve ded�cated to enhanc�ng workers’ l�ves all
over the world. We assure our customers of fa�r
work�ng cond�t�ons and transparency about our
bus�ness pract�ces through th�rd-party �nspect�ons.

The bas�s of the collaborat�on between Fa�r Wear
and a member �s the Code of Labour Pract�ces (or
Labour Standards). The core of th�s code �s made up
from e�ght labour standards der�ved from ILO
Convent�ons and the UN’s Declarat�on on Human
R�ghts. 

Freedom of assoc�at�on and the
r�ght to collect�ve barga�n�ng

Employment �s freely chosen

There �s no d�scr�m�nat�on �n
employment

No explo�tat�on of ch�ld labor

Payment of l�v�ng wage

Reasonable hours of work

Safe and healthy work�ng
cond�t�ons

Legally b�nd�ng employment
relat�onsh�p

FAIR WEAR CODE OF 
LABOUR PRACTICES

FAIR WEAR FOUNDATION

1 3
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Be�ng a part of an �ndustry rel�es heav�ly on female
workers, gender equal�ty �s one of our top pr�or�t�es.
By s�gn�ng the Women´s Empowerment Pr�nc�ples,
we reaff�rm our comm�tment to support equal r�ghts
�n our bus�ness.

WOMEN'S 
EMPOWERMENT 
PRINCIPLES

We are one of the f�rst compan�es that have Equal�ty
for Women at Work Cert�f�cate.

Susta�nab�l�ty Academy w�th cooperat�on w�th
Intertek, �s cert�fy�ng compan�es and �nst�tut�ons who
are prov�d�ng equal r�ghts and opportun�t�es to
women at work. It �s a�med that the equ�table
approaches of pr�vate compan�es, NGOs and
mun�c�pal�t�es that are ent�tled to the cert�f�cate w�ll
support the transformat�on �n th�s d�rect�on. F�ve
ma�n top�cs of cert�f�cate aud�ts; Management
System, Recru�tment and Employment,
Occupat�onal Health and Safety, Supply Cha�n and
Soc�al Impact.

The evaluat�on methodology of the Equal�ty for
Women at Work Cert�f�cate was created accord�ng
to the pr�nc�ples of equal�ty �n bus�ness l�fe:

EQUALITY FOR
WOMEN AT WORK
CERTIFICATE 

-Ensur�ng gender equal�ty and non-
d�scr�m�nat�on
-A strong management system aga�nst
d�scr�m�nat�on
-Prov�d�ng safe work�ng env�ronment
-Sett�ng mechan�sms to stop v�olence and abuse
-Inform�ng the supply cha�n about company
pol�c�es
-Involvement of all stakeholders for solut�ons

Establ�sh h�gh-level corporate leadersh�p for
gender equal�ty
Treat all women and men fa�rly at work-
respect and support human r�ghts and non-
d�scr�m�nat�on
Ensure the health, safety and well-be�ng of
all women and men workers
Promote educat�on, tra�n�ng and
profess�onal development for women
Implement enterpr�se development, supply
cha�n and market�ng pract�ces that
empower women
Promote equal�ty through commun�ty
�n�t�at�ves and advocacy
Measure and publ�cly report on progress to
ach�eve gender equal�ty

1.

2.

3.

4.

5.

6.

7.
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FASHION
REVOLUTION
On 24 Apr�l 2013, Rana Plaza bu�ld�ng �n Bangladesh,
wh�ch housed f�ve garment factor�es, collapsed. More
than 1,100 people d�ed and another 2,500 were �njured,
mak�ng �t the fourth largest �ndustr�al d�saster �n
h�story. The v�ct�ms were mostly young women. The
tragedy brought worldw�de attent�on to deathtrap
workplaces w�th�n the garment �ndustry.

Fash�on Revolut�on was founded �n 2013 �n response to
the Rana Plaza d�saster, w�th a focus on the need for
greater transparency �n the fash�on supply cha�n. The
movement organ�zes Fash�on Revolut�on Week every
year on the ann�versary of the acc�dent and encourage
people to ask brands “Who made my clothes?”

We bel�eve �n a fash�on
�ndustry values people

over prof�t. 
We get �nvolved �n the

movement by shar�ng the
�mages from our factory
w�th #IMadeYourClothes

hashtag and tell the world
who we are.
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2030 TARGETS 

-100% of operat�onal electr�c�ty from renewable
sources by 2023. 

-Reduce fabr�c waste by 50% through recycl�ng &
upcycl�ng projects

PLANET

-The �nstallat�on of solar panels on the roof of our
factory and start�ng to produce 60% of our
operat�onal electr�c�ty (7.2, 9.4, 12.2, 13.1)

-Carbon Neutral�zat�on Project and tree plant�ng
act�v�ty w�th Aegean Forest Foundat�on 
(13.1, 15.1, 15.2, 15.5)

-Separate collect�on of waste paper, plast�c,
metal and glass for recycl�ng (12.5, 13.1, 15.1)

ACTIONS CONTRIBUTION

MAIN FOCUS 

O R I M P E X  S U S T A I N A B I L I T Y  R E P O R T  2 0 2 0

Or�mpex Recycl�ng B�ns 
(paper, plast�c and glass)

Cl�mate cr�s�s �s one of the top global r�sks
�n the world. By tak�ng advantage of our
geograph�cal locat�on, we dec�ded to sh�ft
to solar energy to reduce our d�rect
carbon em�ss�on. In 2020, we completed
the �nstallat�on of solar panels on the roof
of our factory. We started to produce 60%
of our operat�onal electr�c�ty and a�m to
sw�tch completely to clean energy �n two
years.

SOLAR ENERGY
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ORIMPEX GROVES 
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As a part of our cl�mate goals, we erase the carbon footpr�nt of our veh�cles by plant�ng sapl�ngs. The
calculat�ons made w�th the help of Carbon Meter ava�lable on the webs�te of Aegean Forest Foundat�on.

S�nce 2014, every year �n Apr�l, we celebrate the com�ng of spr�ng w�th our trad�t�onal Or�mpex p�cn�c and
plant 1,000 trees �n our hometown Izm�r, together w�th the Aegean Forest Foundat�on to express our
grat�tude to nature.
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PRODUCT

-96% of the f�bers used �n 2020 was organ�c
and/or susta�nably sourced, low �mpact
mater�als. (6.4, 8.2, 8.4, 9.4, 12.2, 12.5, 13.1, 15.3) 

-100% of cotton usage was GOTS or OCS cert�f�ed
organ�c cotton. (6.4, 12.2, 12.4, 15.3)

-74% of total polyester usage was recycled
polyester (7.3)

-100% an�mal-free f�bers (12.2, 13.1)

-Reduc�ng carbon footpr�nt through local
sourc�ng (13.1)

2020 FIBER USAGE 

ACTIONS
CONTRIBUTION

MAIN FOCUS 

O R I M P E X  S U S T A I N A B I L I T Y  R E P O R T  2 0 2 0

2030 TARGETS 

-100% organ�c and/or susta�nably sourced,
low �mpact mater�als 
 
-Sh�ft�ng all synthet�c mater�als to recycled
or b�odegradable alternat�ves 

-95% non-defect�ve products to reduce
post-product�on waste.

1 8



96%
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100%
74%

ORGANIC 

COTTON
74% of total
polyester usage �s
recycled polyester

96% of total f�ber
usage �s organ�c
and /or low-�mpact
mater�als. 

100% of total
cotton usage �s
cert�f�ed organ�c
cotton

RECYCLED 

POLYESTER

SUSTAINABLE 

FIBERS

MATERIALS



REPREVE

74% of our total polyester usage was Repreve �n 2020,
wh�ch �s a brand of recycled f�ber, cert�f�ed and
traceable. Repreve uses plast�c bottles to produce
polyester, so �t lessens our dependence on petroleum
as a source of raw mater�als. It g�ves a second l�fe to
plast�c wh�ch �s not b�odegradable and would otherw�se
end up �n landf�ll or the ocean. Also, recycled polyester
needs less energy compared to v�rg�n polyester.

All our human-made cellulos�c mater�als �n 2020 were
sourced from Lenz�ng. Lenz�ng enables the full
traceab�l�ty of f�ber or�g�n and protect�on from
counterfe�t�ng. The raw mater�al-wood comes from
susta�nable forestry. It �s cert�f�ed or controlled
accord�ng to FSC® (FSC-C041246) and / or PEFC ™
(PEFC/06-33-92). Also, used process water �s pur�f�ed �n
eff�c�ent wastewater treatment plants. By us�ng the
energy stored �n the wood, Lenz�ng b�oref�ner�es are
completely energy self-suff�c�ent.

LENZING

GOTS

74% of organ�c cotton we used �n 2020 was GOTS
cert�f�ed, wh�ch def�nes h�gh-level env�ronmental
cr�ter�a along the ent�re organ�c text�les supply cha�n
and requ�res compl�ance w�th soc�al cr�ter�a as well. It
follows a�r em�ss�ons and waste water, also plays a v�tal
role �n cl�mate change through carbon sequestrat�on
(13.1) GOTS bans on ch�ld labor, d�scr�m�nat�on,
harassment, v�olence and forced labor, also assures safe
and hyg�en�c work�ng cond�t�ons. (8.7, 8.8)

2 0O R I M P E X  S U S T A I N A B I L I T Y  R E P O R T  2 0 2 0

MATERIALS



PARTNER-
SHIPS

-UN Global Compact at Part�c�pant Level 
(12.6, 13.2, 17.16, 17.17)

-Comm�tted to UN Women´s Empowerment
Pr�nc�ples (17.16, 17.17)

-Text�le Exchange membersh�p 
(6.4, 12.6, 15.3, 13.2, 17.17)

-One of the f�rst suppl�ers who have part�c�pated
Text�le Exchange's Mater�al Change Index (MCI)
and  2025 Susta�nable Cotton Challenge. 
(6.4, 12.6, 13.2, 15.3,  17.17) 

ACTIONS

MAIN FOCUS 

CONTRIBUTION

O R I M P E X  S U S T A I N A B I L I T Y  R E P O R T  2 0 2 0 2 1

2030 TARGETS

-Partnersh�ps w�th local NGOs and un�vers�t�es
for susta�nable text�le and fash�on ecosystem
(17.7)



MAIN FOCUS 
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UPCYCLING
WORKSHOPS
We bel�eve that prov�d�ng the products longest l�fe poss�ble �s one of many ways towards a more
susta�nable future. To ach�eve th�s, we organ�ze free “upcycl�ng workshops” �n collaborat�on w�th local
fash�on brands for un�vers�ty students and anyone �nterests �n creat�ve reuse.

Our a�m �s to prov�de a place for young generat�ons to learn new sk�lls, custom�ze and upcycl�ng the�r
current clothes and �nsp�re a m�ndset sh�ft whereby noth�ng goes to waste. As an export-focused text�le
manufacturer, we are very happy to connect w�th local brands and commun�ty, share knowledge and get
�nsp�red by the future text�le profess�onals. 

Even we had to cancel all our workshops due to Cov�d-19 pandem�c dur�ng 2020, we w�ll cont�nue to
prov�de a platform where local brands and students come together, share exper�ences and best pract�ces
for extend�ng the l�fe of clothes. 

https://www.plateconference.org/crafting-sustainable-repairs-practice-based-approaches-extending-life-clothes/


4.3: By 2030, ensure equal access for all women and men to affordable and
qual�ty techn�cal, vocat�onal and tert�ary educat�on, �nclud�ng un�vers�ty.

4.4: By 2030, substant�ally �ncrease the number of youth and adults who have
relevant sk�lls, �nclud�ng techn�cal and vocat�onal sk�lls, for employment, decent
jobs and entrepreneursh�p.

4.7: By 2030, ensure that all learners acqu�re the knowledge and sk�lls needed to
promote susta�nable development, �nclud�ng, among others, through educat�on
for susta�nable development and susta�nable l�festyles, human r�ghts, gender
equal�ty, promot�on of a culture of peace and non-v�olence, global c�t�zensh�p
and apprec�at�on of cultural d�vers�ty and of culture’s contr�but�on to susta�nable
development.

SDG TARGETS GUIDE
1.3: Implement nat�onally appropr�ate soc�al protect�on systems and measures
for all, �nclud�ng floors, and by 2030 ach�eve substant�al coverage of the poor
and the vulnerable.

1.4: By 2030, ensure that all men and women, �n part�cular the poor and the
vulnerable, have equal r�ghts to econom�c resources, as well as access to bas�c
serv�ces, ownersh�p and control over land and other forms of property,
�nher�tance, natural resources, appropr�ate new technology and f�nanc�al
serv�ces, �nclud�ng m�crof�nance.

O R I M P E X  S U S T A I N A B I L I T Y  R E P O R T  2 0 2 0

5.1: End all forms of d�scr�m�nat�on aga�nst all women and g�rls everywhere.

5.2: El�m�nate all forms of v�olence aga�nst all women and g�rls �n the publ�c and
pr�vate spheres, �nclud�ng traff�ck�ng and sexual and other types of explo�tat�on.

6.4: By 2030, substant�ally �ncrease water-use eff�c�ency across all sectors and
ensure susta�nable w�thdrawals and supply of freshwater to address water
scarc�ty and substant�ally reduce the number of people suffer�ng from water
scarc�ty.

7.2: By 2030, �ncrease substant�ally the share of renewable energy �n the global
energy m�x.

7.3: By 2030, double the global rate of �mprovement �n energy eff�c�ency.

Ma�n Focus

Contr�but�on

2 3



8.2: Ach�eve h�gher levels of econom�c product�v�ty through d�vers�f�cat�on,
technolog�cal upgrad�ng and �nnovat�on, �nclud�ng through a focus on h�gh-
value added and labor-�ntens�ve sectors.

8.3: Promote development-or�ented pol�c�es that support product�ve act�v�t�es,
decent job creat�on, entrepreneursh�p, creat�v�ty and �nnovat�on, and encourage
the formal�zat�on and growth of m�cro-, small- and med�um-s�zed enterpr�ses,
�nclud�ng through access to f�nanc�al serv�ces.

8.4: Improve progress�vely, through 2030, global resource eff�c�ency �n
consumpt�on and product�on and endeavour to decouple econom�c growth
from env�ronmental degradat�on, �n accordance w�th the 10-year framework of
programmes on susta�nable consumpt�on and product�on, w�th developed
countr�es tak�ng the lead.

8.5: By 2030, ach�eve full and product�ve employment and decent work for all
women and men, �nclud�ng for young people and persons w�th d�sab�l�t�es, and
equal pay for work of equal value.

8.6: By 2020, substant�ally reduce the proport�on of youth not �n employment,
educat�on or tra�n�ng.

8.7: Take �mmed�ate and effect�ve measures to erad�cate forced labor, end
modern slavery and human traff�ck�ng and secure the proh�b�t�on and
el�m�nat�on of the worst forms of ch�ld labor, �nclud�ng recru�tment and use of
ch�ld sold�ers, and by 2025 end ch�ld labor �n all �ts forms.

8.8: Protect labor r�ghts and promote safe and secure work�ng env�ronments for
all workers, �nclud�ng m�grant workers, �n part�cular women m�grants, and those
�n precar�ous employment.

O R I M P E X  S U S T A I N A B I L I T Y  R E P O R T  2 0 2 0

9.4: By 2030, upgrade �nfrastructure and retrof�t �ndustr�es to make them
susta�nable, w�th �ncreased resource-use eff�c�ency and greater adopt�on of
clean and env�ronmentally sound technolog�es and �ndustr�al processes, w�th all
countr�es tak�ng act�on �n accordance w�th the�r respect�ve capab�l�t�es.

12.2: By 2030, ach�eve the susta�nable management and eff�c�ent use of natural
resources.

12.4: By 2020, ach�eve the env�ronmentally sound management of chem�cals
and all wastes throughout the�r l�fe cycle, �n accordance w�th agreed
�nternat�onal frameworks, and s�gn�f�cantly reduce the�r release to a�r, water and
so�l �n order to m�n�m�ze the�r adverse �mpacts on human health and the
env�ronment.

12.5: By 2030, substant�ally reduce waste generat�on through prevent�on,
reduct�on, recycl�ng and reuse.

SDG TARGETS GUIDE Ma�n Focus

Contr�but�on

2 4



15.1: By 2020, ensure the conservat�on, restorat�on and susta�nable use of
terrestr�al and �nland freshwater ecosystems and the�r serv�ces, �n part�cular
forests, wetlands, mounta�ns and drylands, �n l�ne w�th obl�gat�ons under
�nternat�onal agreements.

15.2: By 2020, promote the �mplementat�on of susta�nable management of all
types of forests, halt deforestat�on, restore degraded forests and substant�ally
�ncrease afforestat�on and reforestat�on globally.

15.3: By 2030, combat desert�f�cat�on, restore degraded land and so�l, �nclud�ng
land affected by desert�f�cat�on, drought and floods, and str�ve to ach�eve a land
degradat�on-neutral world.

15.5: Take urgent and s�gn�f�cant act�on to reduce the degradat�on of natural
hab�tats, halt the loss of b�od�vers�ty and, by 2020, protect and prevent the
ext�nct�on of threatened spec�es.

2 5O R I M P E X  S U S T A I N A B I L I T Y  R E P O R T  2 0 2 0

112.6: Encourage compan�es, espec�ally large and transnat�onal compan�es, to
adopt susta�nable pract�ces and to �ntegrate susta�nab�l�ty �nformat�on �nto the�r
report�ng cycle.

12.8: By 2030, ensure that people everywhere have the relevant �nformat�on and
awareness for susta�nable development and l�festyles �n harmony w�th nature.

13.1: Strengthen res�l�ence and adapt�ve capac�ty to cl�mate-related hazards and
natural d�sasters �n all countr�es.

13.2: Integrate cl�mate change measures �nto nat�onal pol�c�es, strateg�es and
plann�ng.

17.16: Enhance the global partnersh�p for susta�nable development,
complemented by mult�-stakeholder partnersh�ps that mob�l�ze and share
knowledge, expert�se, technology and f�nanc�al resources, to support the
ach�evement of the susta�nable development goals �n all countr�es, �n part�cular
develop�ng countr�es.

17.17: Encourage and promote effect�ve publ�c, publ�c-pr�vate and c�v�l soc�ety
partnersh�ps, bu�ld�ng on the exper�ence and resourc�ng strateg�es of
partnersh�ps 
Data, mon�tor�ng and accountab�l�ty

SDG TARGETS GUIDE Ma�n Focus

Contr�but�on
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At Or�mpex, we cont�nually str�ve to develop and promote h�gh standards of bus�ness pract�ces.
Ind�v�dual act�ons at work shape our �dent�ty and we each take respons�b�l�ty for Or�mpex’s m�ss�on,
act�ng eth�cally �n all s�tuat�ons.

The Code of Conduct �s an eth�cal comm�tment that �ncludes bas�c pr�nc�ples and standards for the
proper development of the relat�ons between Or�mpex and �ts stakeholders. (employees, customers,
bus�ness partners, suppl�ers and the soc�et�es where we operate) 

Our Code of Conduct prov�des an overv�ew of some of the legal and eth�cal standards we are each
expected to follow every day. Our Code has taken �nsp�rat�on from the UN Global Compact’s Ten
Pr�nc�ples, but also prov�de add�t�onal spec�f�c�ty from an �ndustr�al po�nt of v�ew.

If an employee feels these standards have not been met, needs access to pol�c�es, has any quest�ons or
concerns of potent�al wrongdo�ng, there are resources �n place to help. 

Gu�dance can be asked by contact�ng any of the follow�ng resources:
- The manager or sk�p-level manager
- Employee representat�ve
- Compl�ance Webl�ne 

The concerns w�ll be taken ser�ously, and all �nformat�on prov�ded to the Webl�ne w�ll be treated �n a
conf�dent�al manner and may be subm�tted anonymously.

BUSINESS ETHICS  &
COMPLIANCE 

2 7

ABOUT CODE of CONDUCT 

Internat�onal Pr�nc�ples &
Compl�ance

Labor Standards

Env�ronment Ant�-Corrupt�on

Human R�ghts 

O R I M P E X  S U S T A I N A B I L I T Y  R E P O R T  2 0 2 0
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01 INTERNATIONAL PRINCIPLES  and
LEGAL COMPLIANCE

Or�mpex �s comm�tted to full compl�ance w�th the laws, rules and regulat�ons of
the countr�es �n wh�ch �t operates. All employees and bus�ness partners must
comply w�th all appl�cable laws, rules and regulat�ons when perform�ng the
dut�es. When there �s a confl�ct ex�sts between th�s Code and an appl�cable law,
rule or regulat�on; the h�gher standard wh�ch affords the greater protect�on of
workers or the env�ronment should be followed.
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002 HUMAN RIGHTS

Human r�ghts are un�versal and belong to everyone equally regardless of age,
sex, rel�g�on, nat�onal�ty, c�t�zensh�p, �deology and econom�c or soc�al cond�t�on. 

Or�mpex respects each �nd�v�dual's human r�ghts, ensures that everyone �n the
supply cha�n �s treated w�th d�gn�ty. Or�mpex seeks to avo�d compl�c�ty �n human
r�ghts abuses and, where poss�ble, have a pos�t�ve soc�al �mpact.

Any k�nd of d�scr�m�nat�on �s not tolerated at Or�mpex. Ignorance and �nact�on
do not const�tute excuses for d�scr�m�nat�on.

Or�mpex �s comm�tted to comply�ng w�th laws and regulat�ons that help protect
human r�ghts and support �nternat�onally agreed convent�ons on human r�ghts,
�nclud�ng the Un�versal Declarat�on of Human R�ghts and ILO’s Declarat�on of
Fundamental Pr�nc�ples and R�ghts at Work. 
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03 LABOR STANDARDS

No explo�tat�on of ch�ld labor: 
Or�mpex does not employ anyone who has not reached the age of 16.

Employment �s freely chosen: 
Or�mpex does not employ any forms of forced labor, �nclud�ng bonded,
�ndentured, and pr�son labor. All workers are ent�tled to accept or leave the�r
employment freely. Or�mpex does not w�thhold �dent�ty papers or work perm�ts
or requ�re workers to depos�t a bond or the use of any other constra�nt.

No excess�ve work�ng hours: 
Or�mpex compl�es w�th all local laws and regulat�ons appl�cable w�th respect to
work�ng hours (max�mum of 45 hours per week exclud�ng overt�me) The total
number of hours worked per week �nclud�ng overt�me may not exceed legal
l�m�ts. Overt�me �s always voluntary and pa�d accord�ng to law.

No D�scr�m�nat�on: 
Recru�tment, wage pol�cy, adm�ttance to tra�n�ng programs, employee
promot�on pol�cy, pol�c�es of employment term�nat�on, ret�rement, and any other
aspect of the employment relat�onsh�p are based on the pr�nc�ple of equal
opportun�t�es, regardless of race or ethn�c or�g�n, color, sex, rel�g�on, sexual
or�entat�on, rel�g�on, pol�t�cal aff�l�at�on, un�on membersh�p, nat�onal�ty, soc�al
or�g�n, age, d�sab�l�ty , gender �dent�ty or soc�al background.

Safe and healthy work�ng cond�t�ons: 
Or�mpex follows all safety rules and pract�ces, take necessary steps to protect
employees and other partners, prov�des requ�red safety tra�n�ngs and reports
�mmed�ately all acc�dents, �njur�es and unsafe pract�ces or cond�t�ons. Effect�ve
regulat�ons are �mplemented to prevent acc�dents and m�n�m�ze health r�sks as
much as poss�ble.

Wages, benef�ts and deduct�ons: 
Or�mpex pays employees no less than the m�n�mum wage requ�red by local law
and meet all legal requ�rements relat�ng to worker benef�ts. Wage deduct�ons
are not be used as a d�sc�pl�nary measure. Salary and overt�me payments are
made between the 5th and 7th of each month.

Freedom of assoc�at�on and the r�ght to
collect�ve barga�n�ng: 
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Or�mpex respects and recogn�zes the r�ght of workers to negot�ate collect�vely,
and to create or jo�n labor organ�zat�ons of the�r cho�ce w�thout any sanct�on,
d�scr�m�nat�on or harassment. 
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04 ENVIRONMENT

We bel�eve that we are respons�ble to leave a better world for future
generat�ons, susta�nab�l�ty �s not an opt�on but a must for us.

Or�mpex �s comm�tted to restore b�od�vers�ty through organ�c, low-�mpact
mater�als and susta�nable product�on methods; to erad�cate poverty and
�nequal�ty by ensur�ng l�v�ng wage and respectful work�ng cond�t�ons
throughout the supply cha�n. All act�v�t�es of Or�mpex are carr�ed out �n the
manner that most respects the env�ronment, b�od�vers�ty and susta�nable
management of natural resources.

Or�mpex compl�es w�th all relevant local and nat�onal env�ronmental protect�on
laws and regulat�ons, and a�m to meet �nternat�onal env�ronmental protect�on
standards.

Or�mpex undertakes to m�n�m�ze the env�ronmental �mpact throughout the l�fe-
cycle of �ts products from des�gn to the end-of-use. Or�mpex and �ts partners
make reasonable efforts to ensure that the�r sourc�ng and product�on dec�s�ons
contr�bute to proper waste management, el�m�nat�on of a�r, water and so�l
pollut�on, reduct�on of greenhouse gas em�ss�ons, reduct�on of water, energy
and hazardous chem�cals consumpt�on.

Or�mpex ensures the product�on of secure text�les by be�ng �n close cooperat�on
w�th trustworthy suppl�ers and cert�f�ed organ�c, susta�nable and/or recycled
�nputs. O
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Or�mpex appl�es a zero-tolerance pol�cy concern�ng corrupt�on �n all �ts forms,
�nclud�ng extort�on, br�bery and fac�l�tat�on payments. All employees and
partners are expected to respect all appl�cable laws and to take appropr�ate
measures to prevent, detect and sanct�on any corrupt�on or trad�ng �n �nfluence,
d�rectly or �nd�rectly.

- Corrupt�on �s the abuse of entrusted power for pr�vate f�nanc�al or non-
f�nanc�al ga�n (def�ned by Transparency Internat�onal)

- Br�bery �s an offer or rece�pt of any g�ft, loan, fee, reward or other advantage
to or from any person as an �nducement to do someth�ng wh�ch �s d�shonest,
�llegal or a breach of trust, �n the conduct of the enterpr�se’s bus�ness.
(def�ned �n Transparency Internat�onal’s Bus�ness Pr�nc�ples for Counter�ng
Br�bery)

- Extort�on �s the sol�c�tat�on of br�bes �s the act of ask�ng or ent�c�ng another
to comm�t br�bery. It becomes extort�on when th�s demand �s accompan�ed
by threats that endanger the personal �ntegr�ty or the l�fe of the pr�vate
actors �nvolved. (def�ned �n the OECD Gu�del�nes for Mult�nat�onal
Enterpr�ses)

- Fac�l�tat�on payments are small unoff�c�al payments made to secure or
exped�te the performance of a rout�ne or necessary act�on to wh�ch the payer
of the fac�l�tat�on payment has legal or other ent�tlement. (def�ned �n
Transparency Internat�onal’s Bus�ness Pr�nc�ples for Counter�ng Br�bery)
 
 

Or�mpex or �ts or �ts employees act�ng �n �ts name cannot make donat�ons to
government bod�es, pol�t�cal part�es or organ�zat�ons to ga�n any k�nd of
advantage or pr�v�lege.

 
Any g�fts or �nv�tat�on must be g�ven/accepted openly and transparently,
perm�tted under appl�cable law, �n low f�nanc�al value and not offered w�th an
expectat�on that someth�ng w�ll be offered �n return. In some cases, these
pract�ces m�ght be subject to ant�corrupt�on regulat�ons or other legal
requ�rements, mak�ng �t essent�al to be aware of such rules and to fully comply
w�th them. 

 

3 1

05 ANTI-CORRUPTION
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We followed all Cov�d-19 prevent�on
pract�ces recommended by local
author�t�es and global �nst�tut�ons to
ensure safer, health�er and more
product�ve workplace for our employees.  

We suspended our act�v�t�es from Apr�l to
June �n our product�on fac�l�ty, wh�le
cont�nu�ng to pay the salar�es. No
employees were d�sm�ssed dur�ng that
per�od. 

The precaut�ons we have taken dur�ng the
pandem�c are as follows:

01 We measure our workers’ temperature w�th
an �nfrared thermometer to check them for
fever tw�ce a day and enable them to take
pa�d s�ck leave �f needed.

HOW WE
RESPOND TO
COVID-19

We have prov�ded d�sposable masks to all
workers 5 t�mes a day, to be changed after
each breaks.

We have �ncreased the spaces between
workstat�ons �n sew�ng and qual�ty control
departments to ma�nta�n safe phys�cal
d�stance between workers.

We collect and d�scard used masks
separately �n the waste sort�ng area �n our
garden.

We have �nstalled san�t�z�ng stat�ons �n several
key areas.

02

03

04

05
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